
Creative Portfolio 



Dimension	Data,	a	global	leader	in	the	provision	and	management	of	IT	
infrastructure	solu9ons	and	services,	sought	to	grow	its	brand	as	a	
leader	in	next-genera9on	data	center	and	cloud	infrastructures.		
GlobalFluency	and	its	Business	Performance	Innova9on	Network	
developed	a	global	campaign,	called	Transform	to	Be-er	Perform,	
designed	to	engage	an	audience	of	global	business	and	IT	execu9ves	on	
the	subject	of	IT	transforma9on.	The	program	included	the	design	and	
development	on	a	new	portal	site,	integra9ng	campaign	surveys,	
thought	leadership	reports,	video	content,	interviews,	infographics,	
Dimension	Data	content,	and	more.	The	9-month	program	generated	
more	than	6,000	registered	downloads,	20,000	unique	web	site	visitors	
and	over	160	news	ar9cles	worldwide.		







SAP	has	an	over	five-year	rela9onship	with	GlobalFluency	and	our	
affinity	network,	the	Chief	Marke9ng	Officer	Council.		Our	efforts	have	
helped	build	the	SAP	brand	and	business	pipeline	with	global	marke9ng	
organiza9ons	and	further	posi9on	SAP’s	Big	Data	analy9cs	plaVorm,	
Hybris.	The	CMO	Council	and	GlobalFluency	are	in	the	midst	of	a	major	
campaign	focused	on	the	value	of	Big	Data	and	customer	insights	in	
driving	customer	engagement	and	revenue.	The	program	includes	global	
and	regional	research	reports	and	other	content,	execu9ve	roundtable	
discussions,	and	the	launch	of	a	campaign	web	site	for	the	Customer	
Experience	Board.	The	CMO	Council	recently	staged	an	Elite	Retreat	that	
drew	90	CMOs	and	senior	marke9ng	execu9ves	at	the	SAP	Sapphire	
conference	and	proved	to	be	a	great	opportunity	for	SAP	execu9ves	to	
engage	and	interact	with	many	of	their	strategic	target	customers.	









NTT	turned	to	GlobalFluency	when	the	technology	corpora9on	was	
launching	a	new	Silicon	Valley	applied	research	and	development	center,	
called	the	NTT	Innova9on	Ins9tute,	or	NTT	i3.	GlobalFluency	worked	with	
the	founding	execu9ve	team	to	develop	compelling	messaging	and	
content	to	reach	and	engage	Silicon	Valley’s	technology	ecosystem	and	
NTT	customer	audiences	globally.	GlobalFluency	developed	a	wide	range	
of	content	to	help	posi9on	and	launch	the	Innova9on	Ins9tute’s	new	
Customer	Experience	Center,	including	infographic	signage,	tour	guide	
scripts	and	collateral.	It	developed	a	wide	variety	of	thought	leadership	
content	and	product	messaging	and	materials	for	new	technology	
introduc9ons,	placed	feature	and	news	stories	in	major	technology	and	
business	media,	and	designed	and	implemented	an	interac9ve,	web-
based	newsle\er	called	Inside	i3.		







Revenue	Recogni9on	Management	so]ware	startup,	RevStream,	was	
looking	to	elevate	its	brand	and	more	effec9vely	communicate	its	value	
proposi9on,	technology	leadership	and	customer	successes	through	its	
corporate	web	site.		GlobalFluency	worked	with	the	company	to	more	
effec9vely	message	its	technology	and	market	story.		We	built	a	new,	
content-rich	corporate	web	site	from	the	ground	up	on	the	WordPress	
content	management	plaVorm,	integra9ng	customer	videos,	how-it-
works	anima9ons,	case	studies,	corporate,	product	and	
technology	descrip9ons,	and	more.		
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LOGO USAGE

Revstream logo

The Revstream logo is a vital component 
of the company identity. As such, it needs 
to be used appropriately and consistently 
across all printed and on-screen applications. 
Misuse of the logo will weaken the identity of 
Revstream.

In order to preserve consistency with our 
identity, never attempt to recreate the logo. 
The proportions and position of the symbol 
to the logotype should never be altered. 
The logo should be treated as an image and 
should not be recreated in any way.

The following guidelines should be followed 
whenever creating original printed or 
on-screen pieces for Revstream.

SYMBOL
The symbols consists of four dots of the same size. The dots 
should always remain in this configuration. The top left and 
bottom right dots should be orange.

LOGOTYPE
This logotype was created using a custom typeface. It has 
been converted to outlines, so you do not need this font for 
reproduction. Please do not try to recreate the logo.



Twerly,	an	off-grid	street	ligh9ng	solu9on	based	in	South	Africa,	sought	a	full-
service,	global	market	penetra9on	strategy	and	brand	execu9on.	Twerly	
streetlights	offer	a	sustainable	ligh9ng	solu9on	with	ancillary	features	including	
WiFi	access,	home	appliance	ba\ery	charging,	video	surveillance,	and	remote	
monitoring	capabili9es.	GlobalFluency	developed	both	a	South	Africa-specific	
and	a	global	market	penetra9on	strategy,	including	compe99ve	analysis,	
highlights	of	top	differen9ators,	iden9fica9on	of	key	market	access	points,	and	
go-to-market	channel	and	partner	targets.	GlobalFluency	made	mul9ple	
partner	introduc9ons,	some	of	which	led	to	new	market	solu9ons	and	
ventures.	GlobalFluency	also	designed	and	developed	a	full	brand	iden9ty	and	
customer-facing	website	including	key	content,	market	applica9ons	and	
product	breakdown.	This	scalable	website	allows	for	future	purchasing	and	for	
customers	to	monitor	their	Twerlys	directly	from	the	website	portal.	
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A	world	leader	in	data-driven,	performance-based	marke9ng	solu9ons	
and	digital	media	for	the	Consumer	Packaged	Goods	and	Retail	
industries,	Catalina	has	worked	with	GlobalFluency	for	the	past	eight	
years.		The	agency	was	originally	hired	to	help	Catalina	reposi9on	its	
brand	from	an	in-store	coupon	company	to	a	leader	in	purchase-based	
targeted	adver9sing.		During	the	ensuing	years	we	have	developed	
corporate	and	campaign	web	sites,	numerous	marke9ng	collateral,	print	
and	digital	adver9sing,	thought	leadership	content,	infographics,	video	
and	more.		The	agency	has	wri\en	and	promoted	more	than	a	dozen	
major	reports	based	on	insights	from	Catalina’s	data	and	successfully	
posi9oned	its	execu9ves	as	industry	thought	leaders,	speaking	at	
virtually	every	major	industry	conference	and	appearing	in	the	na9on’s	
top	business,	ad/marke9ng	and	industry	publica9ons	on	a	regular	basis.		
	








